


 

Executive Summary  
In the summer of 2019, Trinity College undertook a door-to-door canvas survey of residents in 
the 15 square blocks around the campus. The purpose of this survey was to listen to and learn 
from the neighbors who live near the Trinity campus. Teams of student and community 
interviewers spoke with 114 neighborhood residents about their perceptions of their 
neighborhood, their knowledge and perception of Trinity College and its community-facing 
programming, and their direct experiences with the campus.  

Key findings from the survey: 
1) Familiarity with Trinity’s community-facing programs is relatively high throughout the 
neighborhoods immediately adjacent to the campus. A majority of residents surveyed were 
aware of Hartford Magnet Trinity College Academy, Trinfo Cafe, and the Koeppel Center. A 
smaller portion had made use of the services or visited the buildings.  

 
2) Neighborhood residents associated Trinity College with quality, but also privilege. 
Many residents perceived Trinity to be a high-quality school, with 28% of respondents 
mentioning the college’s perceived quality. However, nearly 20% also associated the college 
with wealth and privilege, indicating that the college was, as several put it, “for rich kids,” and 
suggesting that it was not for the residents. 

 
3) Residents perceived the campus as comfortable, but not welcoming. On one hand, a 
substantial majority (78%) of residents interviewed reported feeling somewhat or very 
comfortable on Trinity’s campus. On the other hand, less than half of the people we surveyed 
had actually visited campus, despite living within a few blocks. When asked open-ended 
questions about their engagement with the college, many community residents described a 
campus environment that was not welcoming to them. 

 
4) Many residents reported overall positive feelings about their neighborhood, while 
some discussed problems such as crime and quality of life concerns. Residents were 
more likely to describe the neighborhood as “quiet” than any other descriptor. However, many 
residents in our sample were still concerned with drugs, crime, and quality of life concerns (like 
wild traffic).  

 
5) Neighborhood residents report limited access to technology, high-quality internet, and 
free tax preparation services.  We asked residents about their access to technology and tax 
preparation services because Trinity College supports programs specifically aimed at these 
issues. Although access to technology has increased since 2001, 40% of residents in our 
sample reported having only a smartphone in their home, and another 18% use only cellular 
service for internet connection. In addition, 38% of residents we talked to paid a professional for 
tax preparation services, rather than using free services.  
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Recommendations: 
By conducting this door-to-door survey, Trinity’s goal is to be a better neighbor, to match our 
available resources with community needs when feasible, and to find ways to expand 
educational partnerships. Based on these responses, and remembering that the biggest 
hesitation going into this project was whether it would lead to real changes, we have outlined 
some recommendations for the Trinity College community (administrators, faculty, staff, 
students) and our Hartford community partners.  
 
1) Trinity should conduct proactive communications with neighborhood residents, in 
both print and social media, in both English and Spanish. Many people we spoke with were 
excited to hear about the programs we discussed, and were disappointed that they had not 
heard more about them. Trinity College should invest in communicating directly with our 
neighbors to encourage engagement with community-facing programs and on-campus 
activities. The importance of Spanish-language material to reach the neighborhoods 
surrounding the college is apparent based on our sample: 45 of 114 interviews(about 40%) 
were conducted in Spanish. Trinity’s existing English-only and print-only communications 
materials are not effectively reaching residents, as only 20% had ever seen a copy of the 
College’s bi-monthly English-language Broad Street Happenings newsletter. It is also clear that 
social media and internet-based sources of communication are important, but not sufficient 
measures: only 16% of people mentioned using social media regularly to get information about 
the neighborhood. By expanding methods of  communicating Trinity’s activities  such as posting 
flyers in local businesses, mailings, and news reports, as some residents suggested -- we can 
maximize the chance of activating informal communication channels that are prevalent through 
the neighborhood.  

 
2) Continue investing in services like Trinfo Cafe & the VITA tax clinic. Our survey 
suggested that familiar challenges surrounding access to technology and high-quality internet 
connectivity remain an issue in the neighborhood. That said, the contour of need has changed 
since 2001, as more people have access to internet connectivity, just not high quality services 
and full-service technology. Additionally, we found evidence that volunteer tax preparation 
services are also needed and currently underutilized. Trinity should continue investing in these 
programs, expand as possible, and continue to match the services with the neighborhood 
needs.  

 
3) Trinity should improve the condition of its property adjacent to the neighborhoods . 
While several neighborhood challenges belie simple solutions, such as the drug trade and 
violent crime, many of the frequently-cited challenges require mostly elbow grease to fix. Trinity 
College should increase its investment in visible efforts to improve the quality of life in the 
surrounding neighborhoods by improving and maintaining its property along the edges of 
campus. Other contributions could include investment in physical neighborhood amenities such 
as bus stops.  
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4) Expand community-engagement partnerships with institutions that neighborhood 
residents trust. Trinity has several long-standing relationships with community partners, but we 
are also searching to expand partnerships with organizations that matter most to the 
community. Our discussions with community residents suggest that there are many 
neighborhood faith-based organizations that are visible and trusted within the community,  such 
as St. Augustine Church. Also, health centers and clinics, such as Hartford Hospital and the 
Charter Oak clinic, are well-known in the neighborhood. Expanding our community-focused 
partnerships with these organizations would allow for a more visible presence in the 
neighborhoods directly surrounding our college.  

 
5) Work towards creating an open and welcoming campus environment. It is encouraging 
that many people in our survey reported feeling comfortable on campus. However, it is clear that 
work remains to be done. One way to make the campus more welcoming to the larger 
community is to  proactively invite neighborhood residents to participate in campus events. 
Campus events designed with Hartford residents in mind, such as Halloween on Vernon, the 
Samba Fest, and the International Hip Hop Festival, for example, were very positively received 
by the neighborhood residents who knew about them. We should use and publicize these 
existing events to create a more welcoming campus environment. Moreover, existing campus 
space could be improved by including welcoming signage and other indications that areas on 
campus are available for community residents.  
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Introduction  

Purpose and Rationale behind the survey  
Trinity College is one of the few residential, small liberal arts colleges located in an urban area 
in the northeast. Although Trinity College is an institutional pillar of the south end of Hartford, the 
institution has rarely systematically collected information from our neighbors about their 
relationship with our institution. Trinity last conducted a neighborhood survey in 2001, based on 
door-to-door English-Spanish interviews with 650 community residents in a 15-block area by the 
Aetna Center for Families & Kellogg Project Evaluation (Sibirsky and Castellanos, 2001 ). This 
report focused on residents’ needs, barriers and interests in neighborhood programs, and 
perceptions of impact of changes. In 2018, two circumstances combined to spur interest in 
conducting an updated systematic investigation into how the community surrounding Trinity 
College’s campus experiences the college.  
 
First, Trinity College reorganized its outward-facing community programming into the new 
Center for Hartford Engagement and Research (CHER) in 2018. CHER’s mission is to 
strengthen educational partnerships between Hartford’s diverse communities and students, 
staff, and faculty at Trinity College, and to evaluate campus-city relationships. This resulted in 
an increase of collaboration and data sharing amongst previously siloed community-facing 
programs on campus, and helped us to better understand the needs and experiences of our 
regular partners. As part of this reorganization, CHER staff conducted a series of focus groups 
with our current organizational partners to better understand how our current community 
partners experienced their relationship with our programs (Hartline and Dougherty, 2018 ). After 
completing this reorganization and listening to our formal community partners, we realized we 
still lacked systematic information about the views of our immediate neighbors. People who live 
near campus, who may or may not be formally engaged with Trinity College programming, are 
still, by virtue of their geographic proximity to campus, affected by our institutional presence in 
the neighborhood. As part of the ongoing work to improve our community outreach and 
engagement on campus, it became clear that we should seek to learn more from our neighbors 
about their own experiences with the college.  

 
Secondly, in 2018 the Liberal Arts Action Lab (Action Lab) received a proposal from a nearby 
Neighborhood Revitalization Zone (NRZ) for a neighborhood survey investigating the needs and 
priorities of residents. Neighborhood Revitalization Zones (NRZs) are the designation given to 
officially recognized neighborhood associations in Hartford, and there are currently 14 NRZs in 
the city.  
 
The Action Lab collects proposals from Hartford-based community organizations, turning 
approximately 8 of these proposals each year into  semester-long research projects that are 
then conducted by teams of Trinity College and Capital Community College students. In the fall 
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of 2018, the Southwest/Behind the Rocks NRZ submitted a project proposal to the Liberal Arts 
Action Lab that sought information about the priorities of neighborhood residents, especially 
those who may not attend NRZ public meetings. This proposal received high marks from the 
Action Lab’s Hartford Resident Advisory Board, who meet to review all Action Lab proposals for 
the following semester. Unfortunately, the Action Lab cannot accommodate every proposal we 
receive, and a joint project with the Southwest/Behind the Rocks NRZ could not move forward 
due to scheduling constraints. Since the proposal suggested that there was interest in the 
community itself in learning about the priorities of residents living in neighborhoods surrounding 
Trinity College, we were doubly encouraged to pursue a formal investigation. We hoped to 
incorporate some of the central questions posed by the NRZ into our eventual project.  
 
The NRZ proposal, combined with an increased energy at the college to strengthen the pursuit 
of mutually beneficial community/college partnerships, prompted us to lay the groundwork for a 
door-to-door interview project for the summer of 2019. Because of the creation of CHER, we 
were able to obtain the resources and motivation necessary to conduct a neighborhood study 
based on the previous  neighborhood survey from 2001.  

Planning the Community Research 
As community engagement professionals, we believe it is crucial to focus on 
community-identified priorities when embarking on projects (Beckman, Penney, & Cockburn, 
2011; Strand, Cutforth, Stoecker, Marullo, & Donohue, 2003). During the creation of CHER, we 
established a formal community advisory board to oversee our work and share decision-making 
within the context of our roles in the college (Blumenthal, 2006; Quinn, 2004; Shore, 2007). 
Before taking on community research project of this magnitude, we held a series of discussions 
about our goals and expectations with the newly created CHER Advisory Board.  

 
In initial conversations with the CHER Advisory Board about structuring and conducting a 
neighborhood survey, our Board expressed fatigue and skepticism about repeated 
neighborhood “needs assessments.” This skepticism and frustration with needs assessments 
stemmed from two major sources. The first source is the relentless negativity that follows such 
work, especially in poor neighborhoods of color. Too often, studies focus on the deficits of 
people and neighborhoods, and do less to acknowledge and support community assets (Minkler 
& Wallerstein, 2011). The second reason for skepticism is the perception that frequent needs 
assessments rarely led to structural change on the part of the organizations that spend time and 
money to conduct them. In our initial conversations about the possibility of conducting a 
neighborhood survey, the CHER Community Advisory Board emphasized that resources spent 
understanding problems in a neighborhood should be matched by resources spent working to 
remedy those problems.  

 
As we developed this work further, we also met with various NRZs, community groups, and 
nonprofits to discuss the purpose of the canvas and ask for guidance about what questions they 
would like to see included in the study. In these meetings, we received and incorporated 
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feedback on the interview protocol and canvas techniques. There was general agreement that it 
is beneficial for institutions like Trinity to seek the input of a variety of community members, as 
long as a project like this was directly tied to action.  

 
Following these conversations, we established four guiding principles to help us properly direct 
resources to a neighborhood canvas, which we shared with the CHER advisory board, 
community groups, and interview teams to explain the purpose and goals of the study.  
 
1) Being a better neighbor: Trinity should regularly listen and assess how community residents 
perceive our institution. This includes whether our neighbors feel welcome on Trinity’s campus, 
their knowledge or lack of awareness of current programs for community members, and the 
positive and negative aspects of living and working next door to us.  

 
2) Reflect on matching needs and resources: Trinity should regularly listen to community 
residents’ needs and reflect on ways of using our limited resources to strengthen 
mutually-beneficial relationships. To be clear, Trinity is primarily an educational institution, and 
we cannot singlehandedly meet everyone’s needs. We expect some residents will raise 
long-standing issues (such as lack of jobs, absentee landlords, etc.) that Trinity cannot address 
directly. But more knowledge of local needs can help CHER, OCR, and others at Trinity to 
reconsider how we allocate our existing resources, and make recommendations on issues for 
faculty, staff, and students to work on with community residents.  
 
3) Expand partnerships: Trinity already has relationships with several non-profit organizations 
and Neighborhood Revitalization Zones (NRZs) through the work of CHER and the Office of 
Community Relations. But we know less about everyday residents in the three neighborhoods 
around campus (Behind the Rocks, Frog Hollow, and Barry Square), and the social networks 
and local organizations that are meaningful in their lives. Learning more may help Trinity to 
expand our educational partnerships and perhaps have a more positive impact in Hartford. 

 
4) Sharing our findings: As a liberal arts college, one of Trinity’s strengths is our ability to 
conduct a representative door-to-door interview study in Spanish/English, analyze meaningful 
patterns using both quantitative and qualitative tools, and communicate findings in multiple 
formats with diverse audiences. CHER will design the study by inviting input from community 
organizations and sharing our results with the public, while guaranteeing that individual 
interview participants will remain anonymous. 
 
We shared these goals with the CHER Advisory Board following our initial discussion and 
received their approval to begin planning for the canvas.  
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Methods 
Working with community members and organizations helped us agree upon the underlying 
rationale for the project. During the planning process, we identified three central questions that 
animated our research: 

  
a) What are Trinity College’s neighbors’ perceptions of the college and the college’s outward 
facing community programming?  

 
b) How can Trinity College improve our partnerships with the community and conduct more 
effective outreach?  
 
c) How can Trinity College tailor our community-facing programming so that it highlights the 
assets of the community and addresses the specific needs identified by community residents?  

 
To explore these questions, we conducted semi-structured interviews with residents of the 15 
square blocks immediately surrounding the Trinity College campus. We matched the canvas 
area to the Kellog study, conducted in 2001, to allow for comparisons when possible. Figure 1 
illustrates the extent of the survey along with their formal neighborhood designations.  
 

Figure 1: Map of Study Area and Neighborhoods 
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Within GIS, we selected all the residential parcels located within this 15 square block area to 
produce our sampling frame. Figure 3 illustrates the totality of the parcels within the 15 square 
block area. From this universe, we removed Trinity-owned property and commercial property. 
The end result was 991 separate parcel addresses. 
 

Figure 2: Parcels within Study Area  

 
 

Canvas and Sampling Procedure 
We chose to conduct a door-to-door canvas rather than collecting data through an internet 
survey, mail survey, or tabling in the community.  Despite the cost and effort associated with this 
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method of data collection, we believe this was the most effective way to collect the data needed 
for this project. First, we were interested in detailed, qualitative responses to open-ended 
questions, which are not easily facilitated without face-to-face contact. Secondly, based on 
previous research into our neighborhood, we knew that people living in the 15 square block area 
were less likely to have consistent, high-quality access to the internet and more likely to have 
low literacy rates than other areas. Finally, we were primarily interested in our immediate 
neighbors — those within close walking distance to the college campus — which was a 
relatively small population that would be hard to target through tabling in busy neighborhood 
areas. While door-to-door canvases are time-consuming and resource intensive, they are the 
best way to collect a large amount of qualitative data and reach geographically targeted 
communities without reliable internet access.  

 
Community canvases are more successful when students work with community members to 
plan and conduct interviews (Dalton, Ahmed, & Sawan, 2011). Accordingly, we hired a team of 
two Trinity students along with eight community members to conduct the canvas. All 
interviewers received two trainings on the interview protocol, canvas safety, and ethical data 
collection and management. Teams of student interviewers and community interviewers 
canvassed in pairs during late afternoon and early evening hours. Interviewers also canvassed 
on Saturday mornings for a portion of the project, but the response rate was much lower than 
the evening hours and Saturday canvasses were cancelled halfway through the project. 
Interviewers spoke with anyone present at the address who was willing to take part in the 
project, and provided interviewees $5 in cash incentives. All student interviewers, and most of 
the community interviewers were fluent in both English and Spanish, and conducted interviews 
in the preferred language of the respondent. Three interview team members — the two Trinity 
students and one community researcher who was an Action Lab student and is currently a 
student at the University of Connecticut — were certified by Trinity College’s Institutional Review 
Board (IRB) and authorized to handle private information.  

Interview Protocol 
We developed the interview protocol by updating the most recent community survey available 
and incorporating feedback from a variety of community partners. The interview script was 
written in English and translated into Spanish by Luis Rivera, a public health professional and 
community consultant. We asked a mixture of open-ended, qualitative questions, designed to 
prompt discussion, and close-ended survey questions. Interviewers were trained to ask probing 
questions and follow-up questions to encourage detailed responses to the open-ended 
questions. They were also trained to clarify responses for close-ended questions to ensure 
accurate responses. We did not collect names or addresses from participants, but we did collect 
the street name and hundred block of residences to place responses in neighborhoods. Please 
view the final interview protocols, both English and Spanish versions, in Appendix A of this 
report.  
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A Cautionary Note on Neighborhood Identification 
Many questions in the interview protocol ask respondents to discuss their opinions about their 
neighborhoods. However, the concept of “neighborhood” is different for different people -  the 
idea of a neighborhood is a malleable concept structured by shifting social, political, and 
geographic meanings (Martin, 2003). Previous research on urban neighborhood identification 
has shown that most people identify their neighborhood zone as significantly smaller than 
official designations (Gould and White, 2002; Coulton, et al. 2001). Therefore, when we ask 
residents to give us information or opinions about their neighborhood, they may have different 
definitions of the spatial, social, or political boundaries of their neighborhood.  
 
Prior to asking residents about their opinions of their neighborhood, we first asked them to 
define the name and the boundaries of their neighborhood. Although official neighborhood 
designations are important because of the various city structures that support organizing efforts 
within officially designated areas, these official neighborhood designations did not appear to be 
meaningful for many of the residents we interviewed. We asked interviewees an open-ended 
question to identify the neighborhood they lived in and inviting them to draw the boundaries of 
their neighborhood on a map that was provided. When asked an open-ended question about the 
neighborhood they lived in, of 114 people, 32 people gave the name of their street. After 
conducting an initial 6 interviews, we decided to include a close-ended question about the 
neighborhood name as well, to try to better match with official designations.  
 
The level of recognition of official neighborhood designations was low. A clear majority of people 
were unable or unwilling to provide interviewers with the name of the neighborhood they lived in. 
Of those who attempted to do so, a plurality selected the general monicker ‘South End,’ despite 
the fact that our neighborhood canvas did not include blocks within the officially designated 
South End neighborhood. The most commonly recognized neighborhood was Frog Hollow, but 
Behind-the-Rocks and Barry Square neighborhoods were not frequently selected, even by 
residents who live in those neighborhoods. 
 

Table 1: Which neighborhood did residents say they lived in? 
 

Behind-the-Rocks 1 1% 

South End 33 31% 

Barry Square 3 3% 

Frog Hollow 16 15% 

No Answered 55 51% 

TOTAL 108 100% 
Note: Total does not equal the full number of interviews collected because we began collecting responses 
based on a close-ended neighborhood survey question once 6 interviews had been completed. 
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Since interviewees have differing perceptions of the boundaries of their neighborhood, certain 
questions below should be interpreted cautiously. For example, two questions in our interview 
protocol ask respondents to elaborate on the best aspects and most challenging aspects of their 
neighborhoods. The responses above suggest that many respondents are answering a question 
about their neighborhood with a geographic reference point that is much smaller or larger than 
the city-designated neighborhood boundaries. Approximately one third of our sample, for 
example, is probably responding based on life on their block. Others, like the respondents who 
describe their neighborhood is the “South End,” may take a view that encompasses 
approximately half of the city. Because of this, it is not possible for us to meaningfully distinguish 
qualitative responses by the three neighborhoods in our study area.  

 
Because of this, when describing results from qualitative interview responses, we do not 
differentiate by neighborhood name. However, there are sections in which the official geography 
is meaningful. In the section directly below this, response rates are broken down into official 
neighborhood designations for purposes of comparison. These are based on geographic 
location, not a subjective interpretation of neighborhood.  

Our Sample 
We spoke with a total of 116 people between June and July of 2019. Of these 116 contacts, 2 
people did not complete a full survey and their results will not be included in the analysis below. 
In our initial sample, we included 991 distinct addresses that were coded as residential parcels 
in the Hartford parcel database. Due to resource constraints, interview teams completed just 
two full circuits around the canvas area; with time and additional funding, more attempts to 
reach hard-to-reach addresses may have improved our response rate. The overall response 
rate of our study was just under 12 percent.  
 
Certain neighborhoods and populations, even in our relatively small geographic sample, were 
harder to reach than others. As the following chart indicates, the overall response rates in 
Behind the Rocks and Barry Square were less than that of Frog Hollow.  
 

Table 2: Response Rate by Neighborhood 
 

NEIGHBORHOOD 
INTERVIEWS 
COLLECTED 

TOTAL 
PARCELS 

RESPONSE 
RATE 

Frog Hollow 43 294 15% 

Barry Square 60 541 11% 

Behind the Rocks 11 156 7% 

TOTAL 116 991 12% 
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The difference in response rate is largely attributable to the housing stock in each 
neighborhood. While Frog Hollow boasts a large number of small multi-family houses (2-3 family 
buildings), a large portion of Barry Square and Behind the Rocks included large apartment 
complexes and other inaccessible buildings. Buildings were marked as inaccessible if a front 
access door was locked, if there was a locked gate, or if there was a loose animal blocking 
entrance to a door. A central challenge for community canvassers was the presence of locked 
apartment buildings. Although interviewers tried to access these buildings from the street, 
intercoms were not always present or functional. We were able to interview some apartment 
building residents because of social ties between community interviewers - one of our 
community interviewers, for example, lived in an apartment building in our canvas area - but 
many others remained inaccessible throughout the canvas. In total, there were 457 accessible 
buildings in our canvas area. When we were able to access a front door, our response rate 
increased dramatically.  
 

Table 3: Response Rate by Neighborhood - Accessible Doors 
 

NEIGHBORHOOD 
INTERVIEWS 
COLLECTED 

ACCESSIBLE 
DOORS 

RESPONSE RATE 
FOR ACCESSIBLE 

DOORS 

Frog Hollow 44 193 23% 

Barry Square 61 187 33% 

Behind the Rocks 11 77 14% 

TOTAL 116 457 25% 

 
The small number of responses from large apartment buildings likely influenced our sample. 
Residents in small multi-families are more likely to be owner-occupants than apartment 
dwellers, for example. It is also likely that residents in apartment buildings have shorter lengths 
of tenure and differ in other ways from residents in small multi-family units. With time and 
increased resources, we may have accessed some locked apartment buildings, increasing our 
response rate and creating a sample that was more representative of the neighborhood.  
 
Response rates varied substantially block by block, as shown in the chart below.  
 

Table 4: Response Rate by Street 
 

STREET 
NUMBER OF 
RESPONSES 

NUMBER OF 
PARCELS 

RESPONSE 
RATE 

Affleck 2 6 33% 

Allen 10 116 9% 

Broad 22 58 38% 
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Brownell 8 23 35% 

Colonial 9 23 39% 

Jefferson 4 70 6% 

Lincoln 7 100 7% 

Madison 6 58 10% 

New Britain 5 141 4% 

School 5 20 25% 

Vernon 3 64 5% 

Ward 20 44 66% 

Washington 3 111 3% 

Wilson 0 5 0% 

Zion 11 151 7% 

TOTAL 116 991 12% 
 

Results and Discussion 

Demographics of Our Sample  

Age and Race  
The demographics of our sample of 114 respondents was substantially similar to the 
demographics suggested by administrative data sources like the U.S. Census. Our sample was 
primarily comprised of people of color of prime working age.  

 
We asked interviewees to  self-report their race or ethnic heritage. Once responses were coded, 
we found that 12% of our sample reported being Black/African American, 63% of our sample 
reported being Hispanic/Latino, 5% reported being non-Hispanic White, and 20% reported being 
multiracial or some other race.  The census tracts in which we canvassed are also comprised of 1

a majority of people of color, ranging between 42 and 85% Hispanic/Latino and between 9-16% 
Black/African American.   2

 

1 These results were compiled by coding the self-reported race and ethnicity responses into the 
categories listed above.  
2 There are three census tracts in our study: 5027 (Trinity Campus & Barry Square), 5028 (Frog Hollow), 
and 5045 (Behind-the-Rocks). Data cited here is from: U.S. Census Bureau (2018). Race and Ethnicity, 
2013-2018 American Community Survey 5-year estimates. 
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The average age in our sample was slightly older than the demographics of the neighborhood. 
This was expected because we only interviewed people over age 18. The median age in our 
sample was 41, compared with a median age of between 21 and 32 for the census tracts in 
which we were canvassing.  The majority of the people we spoke with -- 55% out of 113 people 3

who provided us with their age -- were of prime working age (25 - 54). Just under 20% of our 
sample was under age 25, and just over 25% of our sample was over 54. We spoke with 15 
people (13% of our sample) who were of retirement age (over 65).  
 
A slight majority of our sample did not have children living in the home: of 114 respondents who 
answered the question about children, 66 (58%) did not have children in the home, while 48 
(42%) did.  

Table 5: Age of Sample 
 

AGE OF 
RESPONDENT NUMBER PERCENT  4

Under 25 21 19% 

25-54 62 55% 

Over 54 30 27% 

TOTAL 113 101% 

Employment 
We asked our interviewees a series of questions about their employment to learn more about 
the types of jobs they might occupy or seek. We found levels of employment that were 
consistent with employment rates estimated by other sources.  

 
We spoke with 56 people who reported currently being employed, which made us just under half 
of our sample was currently employed. Of these 56 people, we collected information on the type 
of employment from 50 respondents. We asked an open-ended question about their current 
position, which we then coded into categories of employment. The largest proportion of 
respondents worked in the service industry (including healthcare), followed by general labor 
(including maintenance and warehouse work) and retail. The remaining 58 respondents were 
not currently working, but most (just under 70%) were looking for work.  
 

Table 6: Employment Sector of Those Employed 
 

SECTOR NUMBER PERCENT 

Service 21 42% 

General labor 9 18% 

3 U.S. Census Bureau (2018). Age and Gender, 2013-2018 American Community Survey 5-year 
estimates.  
4 Does not add to 100% due to rounding 
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Retail 6 12% 

Self-Employed 5 10% 

Transportatio
n 4 8% 

Professional 4 8% 

Manufacturing 1 2% 

TOTAL 50 100% 

Residential Stability 
The residents we spoke with tended to be long-term city and neighborhood residents. Nearly 
90% of the 114 people we surveyed had lived in the city of Hartford for over 4 years. Moreover, 
74.5% of residents (85) had lived in their current neighborhood for more than 4 years, and just 
over 60% - 69 out of 114 - had lived at their current address for more than 4 years. While it is 
possible that the fact that we undersampled apartment residents may have contributed to a 
slightly longer-term tenure in our sample, we also found that tenure and home ownership rates 
were roughly on par with the city as a whole.  

 
The average length of time respondents reported living in their current home was 7.5 years. 
While a majority of people had not moved in 3 years, there was a cadre of frequent movers in 
our sample. Of 114 people surveyed, 14 people had moved 3 or more times in a 3 year period, 
and 21 had moved at least twice; 7 people moved more than once per year, reporting either 4 or 
5 moves in the 3 year timespan. According to an analysis of Census data, this is slightly higher 
than neighborhood averages. The average length of tenure in the census tracts that comprise 
our study is about 5 years.  Many residents of Hartford’s low-income south end neighborhoods 5

are long term residents.  
 
Despite being residentially stable, residents were not substantially more likely to own their 
homes than a typical Hartford resident. Out of 114 responses, 90 of those surveyed rented their 
homes, while 24 were owners. The 21% home ownership rate of our sample tracks the city as a 
whole: in Hartford, approximately 24% of residences are owner-occupied.  

Perceptions of the Neighborhood  
We asked respondents two open-ended questions about their opinions about their 
neighborhood, one that encouraged them to focus on the positive aspects of their 
neighborhood, and one that encouraged them to focus on the challenges faced in the 
neighborhood. Because these questions were open-ended, we encouraged residents to think 
and respond with the most salient examples that came to mind.  

5 U.S. Census Bureau (2018). Tenure, 2013-2018. American Community Survey 5-year estimates.  
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What Did Interviewees Like about Their Neighborhood?  
Interviewees noted three central positive themes about the neighborhoods surrounding Trinity 
College: they perceived the neighborhood as quiet or calm, they appreciated the central location 
and proximity to specific amenities, and they felt the neighborhood had a strong sense of 
community.  

Quiet Neighborhood: “It’s quiet… and it’s safe”  
The most common response to the question of what people liked most about their neighborhood 
was that their neighborhood was quiet, calm, or tranquil. Of 114 people  surveyed, 60 people 
mentioned that they appreciated that their neighborhood was “quiet,” “tranquilo,” “low key” or 
another synonym. This equals just over half of all respondents. One interviewee, for example, 
said they appreciated that the neighborhood was home to “quiet people - our kind. good 
neighborhood all around.”  

 
Spanish-speaking interviewees frequently used the word “tranquilo” to describe the 
neighborhood: a total of 17 Spanish-speaking interviewees used some form of tranquilo or 
tranquilidad to describe the neighborhood out of 45 interviews conducted in Spanish. The 
underlying connotations of this term suggest that neighbors were equating quiet and peace with 
freedom from violence and safety. This was also apparent in the English-speaking interviews, 
where residents explicitly equated “quiet” with feelings of  safety. As one neighbor put it, “It’s 
quiet, there are nice neighbors, and it’s safe.” Another put it more bluntly: “It’s quiet: no 
shootings, no dying. It’s safe.” The quietness and relative safety of the neighborhood was 
perceived as a key positive aspect of the areas surrounding Trinity College.  

Convenience and Proximity to Amenities: “Close to a lot of things”  
Additionally, many respondents to the survey mentioned that they appreciated their 
neighborhood’s geographical location near certain amenities such as public transit, local 
businesses, organizations and health centers such as Hartford Hospital. Of all the people 
surveyed, 27 people or 24% of the respondents mentioned the proximity to amenities as a 
positive aspect of their neighborhood.  

 
The neighborhoods surrounding Trinity College are seens as convenient and well-positioned 
within the city. For example, one  respondent mentioned that “la área es tranquila y ahí buen 
transporte [The area is quiet and there is good transportation].” This response emphasizes both 
the quietness and safety of the neighborhood and the easy access to public transportation as 
positive qualities of the neighborhood. Another interviewee said that they liked that the 
neighborhood was “close to a lot of things - food, hospital, pharmacy.” These responses 
emphasize that the neighborhood is a convenient one with a diversity of businesses and 
services that are easy to access through existing transportation routes.  
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The most commonly noted amenity was Hartford Hospital. A total of 14 respondents mentioned 
that being near the hospital was a neighborhood benefit, without being prompted to do so. 
Some of these residents suggested that proximity to the Hospital was a benefit because they 
worked at the hospital and had an easy commute, while others simply appreciated its presence. 
Other types of  amenities that were mentioned include:  
 

Table 7: Popular Amenities in Neighborhoods Surrounding Trinity College 
 

AMENITY 
NUMBER OF 
RESPONSES  6

Hartford Hospital 14 

Businesses 7 

Public Transportation 3 

Trinity College 5 

Parks 2 

 
Another 5 interviewees mentioned that being near Trinity was a benefit. One person suggested 
that Trinity created a balance in the neighborhood, stating that their neighborhood was “quiet 
compared to the rest of Hartford. I do believe it's because of the college right over there. So it's 
kind of a good mix to keep everything balanced.” Another found “seeing/hearing the sports 
games at Trinity” was a positive aspect of the neighborhood.  

Strong Community: “A feeling of a neighborhood”  
Many interviewees emphasized the community feel of the neighborhood, highlighting the 
kindness of neighbors and a general sense of belonging. Out of 114 responses, 28 people 
(26%) provided an answer that suggested that community was their favorite aspect of their 
neighborhood. In these remarks, interviewees emphasized the importance of the sense of 
community in the neighborhood, especially the presence of kind neighbors.  

  
For some, this feeling of community emphasized a feeling of belonging based on shared 
characteristics such as race or language. For example, one interviewee responded to the 
question about what they liked about their neighborhood by saying “there’s a lot of people that 
speak Spanish, and businesses that have what we need, and we can walk everywhere.” One 
person simply said they appreciated “the diversity,” while another liked that “hay muchos 
Puertorriqueños [there are a lot of Puerto Ricans].” These responses suggest that a common 
racial, ethnic, and linguistic community in the neighborhood added to the strong sense of 
community found throughout their neighborhood.  

 

6 Responses do not add to 27 because responses sometimes included more than one amenity.  
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Others interpreted community to mean the friendliness of the people in the area. For example, 
one person said they appreciated “the community and a feeling of a neighborhood; it's not 
impersonal.” Other people said  “there's great houses and good neighbors, nice people,” and 
“los vecinos son amigables. no molestan, ayudan [the neighbors are nice, they don’t bother you, 
they help].” In total, 22 responses highlighted the people of their neighborhood as central to its 
community and its appeal.  

What Did Interviewees Not Like about Their Neighborhood?  
When asked to reflect on the challenges facing the neighborhood, interviewees expressed 
concerns that fell into three major categories: first, the level of crime, including both drugs and 
gun violence; second a series of quality of life concerns ranging from speeding cars to trash; 
and third, a sense of isolation and lack of opportunity. Though these challenges were prevalent 
amongst our interviewees, a fourth category was even more prominent: a large number of 
respondents stated that there were no challenges.  

Nothing: “There are really no challenges” 
When asked about their least favorite part of their neighborhood or an area in which their 
neighborhood needs improvement, a plurality of respondents offered “nothing” as an answer. Of 
the 114 respondents to this question, 34 respondents (30%) said there were no challenges in 
their neighborhood. One person, for example, said, “Well, there really are no challenges,” while 
others simply said “nothing,” “ninguna problema [no problem]” or “nada [nothing].”  

 
This response was much more common for the question about neighborhood negatives than it 
was for the question about neighborhood positives: only 5 respondents answered the question 
about what they liked about their neighborhood with “nada me gusta [I don’t like anything]” or 
the equivalent, while 34 answered the question about what they disliked about their 
neighborhood with “nothing” or the equivalent. This category of response was so common in the 
first few days of the canvas that we provided extra training to interview teams to try to tease out 
the meaning behind this type of response and to allow people time to answer with more detail.  

 
There are several different explanations for why this response was so common.  
First, taking the responses at face value, it is possible that people are generally content with 
their neighborhood, viewing it as a neighborhood of choice. People who reported no 
neighborhood challenges were slightly newer residents in the neighborhood than typical in our 
sample: people with no complaints had lived in the neighborhood an average of 4 years 
compared with an average of 7 years overall. Either they have not lived in the location long 
enough to absorb its challenges, or they had recently and actively chosen to move to this new 
location and viewed it favorably in comparison with their previous neighborhood.  
 
Alternatively, the neighborhood may be improving, leading newer residents to experience fewer 
challenges than longer-term residents. We asked interviewees whether they thought the 
neighborhood had improved, stayed the same, or gotten worse over the last two years. In the 
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whole of our sample, respondents were almost equally split between whether the neighborhood 
was improving or getting worse, with 25% reporting that the neighborhood had improved and 
22% reporting that it had gotten worse. Of those who stated that their neighborhood faced no 
challenges, however, 27% reported that it had improved, while only 10% said that it had gotten 
worse. This suggests that people who reported no challenges were more likely to perceive the 
neighborhood as one that was on the upswing.  
 
The last possibility is that the design of the interview encouraged this type of response. These 
responses may be influenced by social desirability bias that encourages people to downplay 
problems in their neighborhood, especially to perceived outsiders like Trinity College students 
(even when accompanied by a community interviewer). Moreover, with any qualitative study, 
pressure to finish the interview quickly may lead people to give shorter answers. We tried to 
mitigate these potential effects by sending Trinity students with community interviewers 
whenever possible and asking the open-ended questions early in the interview, but these 
pressures may have affected results.  

Drugs and Gun Violence - “The concern in the neighborhood is the shootings” 
When people did specify the challenges facing their neighborhoods, they frequently cited crime, 
specifically crime surrounding the drug trade and/or violence. Of our respondents, 21 people, or 
18% of the total, offered a version of this response to this question. Multiple interviewees 
referred to varying forms of crime and/or violence in their neighborhoods as a major problem.  

 
Many respondents were clear and unequivocal about the problem of drugs and violence in their 
community. It was not uncommon for interviewees to answer the question quickly with a 
one-word answer: “drugs,” “violence,” or “mucho tiroteo [lots of shootings].” One person put it 
bluntly, saying that “the concern in the neighborhood is the shootings.” It is possible that the 
timing of the canvas had an impact on the types of challenges discussed by neighborhood 
residents. In the summer of 2019, Hartford experienced a spike in deadly shootings. In the 
month of July, Harford experienced the highest number of homicides in one month in 4 years 
(Rondinone, 2019 ).  

 
Other interviewees, however, provided more nuanced views about the impacts and drivers of 
crime in the neighborhood. One respondent made clear that the drug trade was an issue, but 
was not limited to their neighborhood: “The biggest problems are poverty. The drug trade. 
People from the suburbs come here to get drugs. No one from here gets drugs from here. It's 
the people from the suburbs.” This sentiment was shared by at least one other respondent. 
While it is clear that many residents see drugs and crime as a problem in the neighborhood, 
residents are also interested in putting these problems in larger social and economic context.  
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Quality of Life Complaints - “There’s trash everywhere” 
Residents also cited a variety of quality of life complaints, such as trash and traffic, when asked 
about neighborhood problems. One person summed up this catch-all category relatively well:  

 
“Crime, but there's crime everywhere. There's quality of life issues like the loud noise. It's 
so loud in the summer but silent in the winter. There's trash everywhere. People treat the 
street like it's their trash can. Another problem is the traffic on the street.”  

 
Putting these complaints into perspective, of the 114 open-ended responses we collected, the 
following categories emerged: traffic, cleanliness, street maintenance, noise, and home 
maintenance. Table 8 outlines the number of times each complaint was mentioned.  
 

Table 8: Quality of Life Concerns 
 

COMPLAINT NUMBER OF RESPONSES 

Wild traffic (cars speeding, ATVs) 15 

Lack of cleanliness (trash, rats) 8 

Lack of street maintenance 8 

Noise/ parties 7 

Lack of home maintenance (by landlords) 4 

 
Of these quality of life concerns, wild traffic topped the list as the most frequently cited problem 
in the neighborhood.  Nearly as many people cited speeding or dangerous drivers as a 
neighborhood problem (15) as cited drugs (17). One person complained about “cars driving by 
like it’s the highway” and another highlighted “the ATVs and four wheelers and all the crashes” 
as major problems.  
 
The problem with speeding cars was also one that people were more likely to have tried to 
address than problems like crime or trash. At least 4 people mentioned the need for speed 
bumps or having tried to convince someone to install speed bumps. According to one 
interviewee, the “velocidad de los carros [the speed of cars]” was a problem, “y hemos hablado 
con el Boys and Girls Club para poner los ‘speed bumps’ en la calle pero no han hecho nada 
[We have spoken with the Boys and Girls Clubs to get them to put in speed bumps, but they 
haven’t done anything].”  
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Lack of Opportunities 
Many people we spoke with talked about the neighborhood being isolated, especially being 
isolated from opportunities, programs, and services. As one person put it, there’s “not a lot of 
opportunity within Hartford.” In all, 14 out of 114 responses (12%) mentioned a lack of 
opportunity, mentioning everything from a need for youth programming, to grocery stores, to 
quality jobs. One person said “not much out here - you have to travel to go out, to the super 
markets.” Others specifically asked for more neighborhood activities, especially for youth.  

Social Ties and Communication in the Neighborhoods 
We asked residents open-ended questions about how they got information about their 
neighborhood and also what neighborhood organizations were important to them. We were 
interested to learn about the formal and informal communications practices in the areas 
surrounding Trinity College in order to tailor our outreach practices.  

Information Channels  
The most common information channels in the neighborhood ran through people, with 31 out of 
114 respondents (27%) mentioning that they got their information from individual sources such 
as neighbors, friends, and family. Of those who referenced getting their information from people, 
6 specified that they heard from friends or family, while 10 specified that they heard from the 
neighbors. Along these informal lines, another large group of respondents reported learning 
about what was happening in the neighborhood by going outside and witnessing it for 
themselves. Of the 114 respondents, 17 people (15%) responded that they saw events occur 
directly.  One person said they received their information by “ser observativa y caminar [being 
observant and walking]” while another said they got information “by listening to the street.” 
Another 4 people specified that they got their information through community involvement, for 
example by attending NRZ meetings. These informal and direct means of communication were 
among the most common information sources in the neighborhood. 

 
When speaking about more formal modes of receiving information, our interviewees were most 
likely to get their information from the news than any other source, with 43 people (38%) 
referencing “the news” or “las noticias” in their response. Most people giving that response did 
not specify which  news they consumed, but those who did were more likely to mention 
television news (7 of the 43) than any other source.  

 
Social media consumption was common in our sample, but less common than other information 
sources. Only 18 out of 114 people (16%) mentioned social media as a common source of 
neighborhood information. The most commonly specified social media site was Facebook, with 
7 of the 18 mentioning Facebook or Facebook groups as important sources of information, but a 
few novel apps, like Blockwatch, were also mentioned.  When we compared responses by age, 
hypothesizing that younger people would be more likely to report using social media, we found 
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no discernable pattern. The interviewees who mentioned social media ranged from age 18 to 
age 82, with an average age of 42, which was substantially similar to our sample overall. The 
age of people who referenced the news was slightly higher, an average of 46, but not 
substantially so.  

Important Neighborhood Organizations 
In addition to learning about what information sources people turned to for information about 
their neighborhood, we were also interested in learning about the formal organizations that 
people turned to for help. We asked interviewees an open-ended question encouraging them to 
list neighborhood organizations that were important to them or that they would turn to for help. 
Overall, this question was difficult for people to answer, and the most common response was 
that no organization immediately came to mind: 41 of 114 (36% of people) gave this response. 
Some of these interviewees also elaborated on their response by saying that there were “not 
enough organizations” in the neighborhood. Others expressed a desire for more:  “I wish there 
were more like domestic violence programs and block watch.” At least one person felt that the 
organizational landscape had changed, saying “They don't do any good anyway. Police aren’t 
what they used to be.”  

 
Despite this common sense that there was a dearth of important neighborhood institutions, most 
people we spoke with could name at least one organization they would approach for help. We 
collected these open-ended responses and coded them into common categories.  
 

Table 9: Neighborhood Organizations 
 

CATEGORY OF ORGANIZATION EXAMPLE NUMBER (% OF TOTAL) 

Faith-based San Augustine, Catholic Charities 29 (25%) 

Health center Hartford Hospital, Charter Oak Clinic 25 (22%) 

Social service CRT, Hands on Hartford 18 (16%) 

Cultural group Center for Latino Progress, Spanish 
Senior Center, Urban League 

9 (8%) 

 
The two most common types of organizations mentioned were faith-based organizations (most 
commonly churches) and health centers. Of our sample, 29 people (25%)  mentioned a local 
church or other faith-based organization as a trusted organization. The two most common 
churches mentioned were St. Augustine (3) and the Pentecostal Church (2), and Templo Fe and 
Holy Trinity were both mentioned once. In addition to faith-based organizations, interviewees 
commonly mentioned local health centers. Of our sample, 25 people (22%) mentioned various 
local health centers, with Hartford Hospital (including the emergency room and the Brownstone 
clinic) the most commonly referenced by name, along with other unspecified clinics. Cultural 

22 



 

community groups were less common, but 9 people (8%) mentioned groups like the Spanish 
Senior Center or the Center for Latino Progress without prompting. Of the cultural groups 
specified, 8 of 9 people mentioned Hispanic/Latino-focused groups, while one person specified 
the Urban League.  

Perceptions of Trinity College and Knowledge of Programs 
We asked interviewees a series of questions about their familiarity with various Trinity programs 
to gauge both their knowledge of the programs, previous experience with the programs, and 
overall perceptions of Trinity College. To encourage detailed qualitative recollections and 
opinions about places and programs, we prompted these conversations using pictures of the 
place or program in question. We showed interviewees pictures of the six buildings below, 
without captions. While showing the picture, we asked interviewees first if they were familiar with 
the place or program. Then, to gauge the level of their familiarity, we asked what they knew 
about the program. Finally, we asked if they had been inside the space or attended the event.  
 

 
 

 
Note: Interviewees were shown full-size images, without captions, to gauge their familiarity. 
Top row: Trinfo Cafe, Hartford Magnet Trinity College Academy (HMTCA), Trinity Library.  
Bottom row: Cinestudio, Koeppel Community Center (ice rink), the Long Walk. 
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Familiarity with Trinity’s Community-Facing Programs 
The level of general familiarity with many Trinity-supported programs was high, especially those 
programs that have a permanent physical presence in the neighborhood. More than two-thirds 
of our sample reported being familiar with HMTCA, Trinfo Cafe, and the Koeppel Center.  

 
Table 10: Familiarity with Trinity Programs with Physical Locations 

 

PROGRAM 
NUMBER 
FAMILIAR 

PERCENT 
(N=114) 

HMTCA 90  79% 

Trinfo Cafe 80 70% 

The Koeppel Center 76 67% 

Trinity College Campus 67 57% 

Trinity Library 36 32% 

Cinestudio 32 28% 
 
Familiarity with on-campus programs, however, was substantially lower than those with an 
off-campus presence. Only 32% of our sample recognized the Trinity Library, for example, and 
only 28% recognized Cinestudio. Community residents were almost all unaware that they were 
eligible to enter the Trinity Library at certain hours, and only 10 had attended a film screening at 
Cinestudio.  
 
We also showed three images of Trinity events that are designed with the community in mind. 

 
 
Note: Interviewees were shown full-size images, without captions, to gauge their familiarity. 
Left to right: Trinity International Hip Hop Festival, Samba Fest, Halloween on Vernon Street. 
 
 
Single events were also relatively well-known in the neighborhood, despite lacking a consistent 
physical presence. More than one quarter of our sample were familiar with Halloween on 
Vernon, for example, and nearly 20% knew of the International Hip Hop Festival and Samba 
Fest.  
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 Table 10b: Familiarity with Trinity Events  

EVENT FAMILIAR 
PERCENT 

(N=114) 

Halloween on Vernon 30 26% 

International Hip Hop Festival 19 17% 

Samba Fest 18 16% 

 
When asked about the extent of their involvement with the program or location, respondents 
were most likely to have visited Trinity’s campus, HMTCA, and Trinfo Cafe. Slightly less than 
30% of our sample had been inside Trinfo Cafe, for example. People were familiar with these 
programs despite being largely unfamiliar with Trinity College’s main neighborhood 
communication vehicle, Broad Street Happenings. Only 20% of the residents we spoke to were 
familiar with the newsletter.  
 

Table 11: Visiting or Attending Program  
 

PROGRAM OR EVENT 
NUMBER VISITED OR 

ATTENDED 
PERCENT 

(N=114) 

Trinity College Campus 55 48% 

HMTCA 37 32% 

Trinfo Cafe 33 29% 

The Koeppel Center 24 21% 

Halloween on Vernon 22 19% 

Trinity Library 17 15% 

Cinestudio 10 9% 

International Hip Hop Festival 9 8% 

Samba Fest 7 6% 

 
While certain events or programs, such as Halloween on Vernon, were less well-known in the 
community, those who were familiar with them were more likely to have attended the event. Of 
the 67 people familiar with the Trinity College campus space, for example, 82% had been 
inside; of the 30 interviewees familiar with Halloween on Vernon, 22 had attended in the past.  
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Table 12: Do People Who Know about Programs Attend Them? 

  

PROGRAM 
NUMBER 
FAMILIAR 

NUMBER 
VISITED RATIO 

Trinity College Campus 67 55 82% 

Halloween on Vernon 30 22 73% 

International Hip Hop Festival 19 9 47% 

Trinity Library 36 17 47% 

Trinfo 80 33 41% 

HMTCA 90 37 41% 

Samba Fest 18 7 39% 

The Koeppel Center 76 24 32% 

Cinestudio 32 10 31% 

 

Discussion of Specific Well-Known Programs 

Trinfo Cafe 
In 2001, when the first Trinity College neighborhood survey was conducted, Trinfo Cafe had 
been open for less than one year. Unsurprisingly, around 90% of the original survey 
respondents knew nothing about the program (Sibirsky and Castellanos, 2001 ). In 2019, after 
nearly 20 years of operation, Trinfo Cafe is now much more familiar to residents, and was one 
of the best-known programs offered by Trinity: 70% of our sample was familiar with the program, 
and 29% reported having visited. Of the people who said they were familiar with Trinfo Cafe, 31 
(27% of the total sample) offered correct descriptions of various programs offered, from job 
training to computer training to tax services.  

Koeppel Community Center  
Around 67% of our sample were familiar with the Koeppel Community Center (also known as 
the “ice rink”), and 21% had visited. Of those who were familiar with the center, 22 offered 
correct descriptions about the purpose of the center, which offers community members access 
to ice skating and winter sports. In addition, several associated the center with positive feelings: 
3 mentioned that it was new, and 3 mentioned using it with their family.  
 

Neighborhood Opinions about Trinity College  
After asking questions about familiarity with specific community-facing programming,  we asked 
our interview respondents an open-ended question about their perception of Trinity College. In 
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general, interviewees in our sample tended to have positive opinions of Trinity College, and 
were most likely to associate the institution with quality and prestige. However, there were some 
important caveats, which are described in detail below.  

Good College: “One of the best around”  
The most common evaluative response to the question regarding opinions about Trinity was 
that it was a “good” college. Of the 114 people who responded to that question, 32 people 
(about 28%)  provided some version of this response. These responses suggested that the 
quality of Trinity’s education was good, and that the reputation of the institution was good. One 
person, for example, said that “Es el mejor colegio que hay aquí [It’s the best college here].” 
Other people said that it was “one of the best around,” and “I've heard of it as a really good 
college, in the same conversation as Yale and Harvard.”  

Wealth and Privilege: “Not for us” 
Although a plurality of respondents associated Trinity with high quality education, a significant 
portion of people in our sample expressed a sense that the college was removed from the 
community and not accessible to community residents. Of our sample, 22 people (19%) 
mentioned opinions about Trinity that included an association with wealth, whiteness, or the 
impression that the institution was not accessible to the community.  One person said “it’s where 
rich White kids go.” Another person said “it's private - it has nothing for us.” These opinions 
highlighted the perceived wealth of the student body and the fact that the school itself was 
expensive, drawing a barrier between the college and the community.  

 
Some people, while still associating the college with wealth and privilege, seemed to note that 
the institution was in the process of changing. Two people, for example, specifically mentioned 
that the college had started offering more financial aid, and three other respondents mentioned 
a personal tie to Trinity in the form of family members who were able to attend.  

Alcohol and Parties - “They have good times” 
Finally, a small but noticeable portion of our sample associated Trinity with its students’ 
propensity to host parties. In our sample, 12 participants (10%) mentioned partying, alcohol 
consumption, and/or loud music when asked about the college. “Lots of kids and parties and 
beer cans,” one respondant said. Another said Trinity was a “pretty good place but sometimes 
things get out of control.” These associations did not necessarily highlight a negative perception, 
however, and some interviewees simply described the parties as young adults having fun. One 
person, for example, said “I know they have a lot of fun because some of the kids keep their 
parties over there. They enjoy themselves; they have good times.”  

How Comfortable Do Community Members Feel on Campus?  
In addition to asking residents about their opinions of Trinity College, we asked specific 
questions about whether they visited campus and whether they felt comfortable on campus. In 
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large part, members of the community in our sample reported feeling comfortable on Trinity’s 
campus. However, when asked open-ended questions about their engagement with the college, 
most reported that there was very little actual community involvement with the college, and 
suggested that the college should put more effort into reaching out to the community.  

 
We asked interview respondents to rank how comfortable they feel on Trinity College’s campus 
using the following question and scale:  
 

Table 13: How comfortable do you feel on Trinity College’s campus? 
 

 NUMBER 
PERCENT 

(N=114) 

Not at all comfortable 2  2% 

Not very comfortable 4 4% 

Neutral 9  8% 

Somewhat comfortable 29 25% 

Very comfortable  60 53% 

N/A 10 9% 
 
A strong majority (about 78%) of community residents surveyed stated that they felt somewhat 
or very comfortable on Trinity’s campus. This includes people who reported visiting campus and 
people who did not report  visiting campus.  
 
When we controlled for the fact that not everyone reported visiting visiting campus, we found 
that people who had visited campus were more likely to report feeling comfortable on campus. 
Of people who reported visiting campus, 15 of 55 reported being somewhat comfortable, and 36 
of 55 reported being very comfortable, while only 3 of 55 reported being not comfortable or not 
at all comfortable. Of the people who had been to Trinity’s campus, 94% reported feeling 
somewhat or very comfortable on campus. People who had not visited Trinity’s campus were 
less likely to report feeling comfortable, which may be a factor in why they had not visited the 
campus.  

Feeling “Comfortable” but not “Welcomed” 
Although people reported feeling comfortable on campus, there were clear barriers that 
prevented many neighborhood residents from engaging with Trinity College. For example, only 
about 52% of our sample reported having visited the campus, despite living within a few blocks. 
In responses to open-ended follow-up questions about their relationship with the college, many 
people expressed significant reservations about whether they belonged on the campus. For 
example, one person who said they felt “neutral” in response to the question about whether they 
felt comfortable on campus, also said they were “afraid to be accused of trespassing” if they 
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went to campus. Another person, who reported feeling “very comfortable” on campus, also said 
that “more communication would make Trinity more welcoming.”  
 
Even when reporting feeling very comfortable on campus, many people expressed reservations 
about the extent of their belonging on campus space. One White person who was interviewed 
for the study made a distinction between her own perceived comfort on campus and the comfort 
of her mixed-race children. While she reported feeling “somewhat comfortable” on campus, she 
said that her “daughter would not feel comfortable because of complexion and curly hair.” 
Another person who reported feeling very comfortable on campus made a distinction between 
feeling comfortable  and feeling welcome : after saying she felt “very comfortable” on campus, 
she said, “but we don't feel welcome because the students don't greet the community.” Yet 
another person, although they felt very comfortable on campus, said, “I feel like I'm infiltrating.” 
These moments of disconnection - whether because of the campus gates, the sense that 
students aren’t engaging with community members, or the chance of being targeted by public 
safety officers, increase the perception that Trinity is for some people and not others.  

What Could Trinity Do Better in the Community? 
We also asked an open-ended question about how Trinity College could improve its 
neighborhood engagement. While 8 people suggested that Trinity was doing fine, most offered 
at least one area of improvement. These suggestions fell into three main categories: 
educational and youth programming, neighborhood beautification, and doing a better job of 
communicating what we already do.  

Educational Programming & Youth Programming 
The most popular suggestion for additional programming involved educational programs 
(providing opportunities for adult education and attracting more Hartford residents to attend 
Trinity) and creating new programming opportunities for youth. In our sample, 14 people 
specifically mentioned youth programming, and another 12 specified offering university-level 
educational programming, such as free classes, to the community.  

Neighborhood Improvement and Maintenance 
Residents that we spoke to frequently believed that Trinity College was responsible for the 
condition of Summit Street. Accordingly, many suggested that Trinity should do more to improve 
the quality of the street by fixing potholes and repaving. In response to this question, 6 people 
specifically mentioned the condition of the road in their response, and another 4 suggested that 
Trinity could do more to visibly help clean up the community.  

Communicate What We Already Do 
A total of 18 people (16%) mentioned that they wished Trinity would do a better job of 
communicating the services already on offer, especially in Spanish.  Often, these responses 
indicated that they wished they had known about some of the programs we had asked about 
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earlier in the interview.  For example, one person said that Trinity should “promote their 
services, we don't know much about what's going on.” Another person said, “Trinity can open 
the campus to the community and distribute information through Facebook groups for the 
community. I think there should be Spanish speaking outreach because my family speaks 
Spanish and there's mostly Spanish speakers in the area and I think that there should be more 
Spanish outreach in the area.” Residents suggested flyers,  letters, and Facebook/social media 
posts as a good way to distribute information about services.  
   

Community Needs for Technology, Internet & Tax Preparation  
In addition to asking general questions about age, race and employment, we also asked 
interviewees targeted questions about neighborhood experiences that Trinity College has 
already developed programming to address. One of these is access to technology and 
connectivity to the Internet, which has been the focus of Trinfo Cafe since the early 2000s. The 
other issue is the need for free income tax preparation services in the neighborhood, which the 
recent pilot program of opening a VITA tax clinic in conjunction with a Trinity College class was 
designed to address. We report our findings on these issues below.  

Technology and Connectivity to Internet 
Since the last neighborhood survey was conducted in 2001, the technology and connectivity 
landscape has changed dramatically. To understand the new contours of the availability and 
use of technology in the homes of neighborhood residents, we asked two questions relating to 
technology and internet connection. In 2001, the last time a neighborhood survey was 
conducted in the area surrounding Trinity College, only 30% of households had a computer in 
the home (Sibirsky and Castellanos, 2001 ). This previous survey took place before the advent 
of smartphones, and asked only about the presence of a computer. With the advent of 
smartphones, it appears that access to computing technology has increased: only 2 of 114 
households in our sample reported having no connected technology in the home.  
 

Table 14: Technology in the Home 
 

TYPE OF TECHNOLOGY NUMBER 
PERCENT 
(N=114) 

Smartphone 106 93% 

Laptop 41 36% 

Android Tablet 32 28% 

Desktop PC 23 20% 

Other 12 11% 

Chromebook 5 4% 
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eReader 3 3% 

None 2 2% 

 
As shown in the table above, the most common piece of technology in the home was a 
smartphone: 106, or 93% of our interview respondents had a smartphone in the home. Since 
smartphones cannot access web pages designed for large-screen computers and often have 
limited data plans, however, the presence of a smartphone only does not effectively bridge the 
digital divide. Of these 106 respondents, 43 (nearly 40% of the total sample) had only a 
smartphone in their home. This suggests that while connectivity and the use and presence of 
technology has increased, large numbers of people in the neighborhood still do not have full, 
regular access to the internet in the home.   Still, access to full service technology appears to 
have grown since 2001. About 51 people (45% of respondents) had either a desktop or a laptop 
in the home, and many had both. (This total figure of 51 counts everyone who reported having a 
laptop, a desktop, or both.) This response is larger than the 30% who reported having a 
computer in their home in 2001.  

 
In addition, our sample reported having greater connectivity to the internet than in 2001. In 
2001, 19% of households reported having access to the internet; in our sample, only 11% 
reported having no  access to the internet. However, a large percentage - about 18% - of people 
with internet connection in our sample accessed the internet only through cellular service, while 
64% reported having a broadband connection in their home. Accessing the internet through 
cellular services or hotspots typically slower than a high-quality broadband connection, and this 
form of connection can lead to people rationing data usage depending on their data contact.  
 

Table 15: Internet Connectivity 
 

INTERNET CONNECTION NUMBER 
PERCENT 

(N=114) 

Broadband 73 64% 

Cellular data service 20 18% 

No Internet access 13 11% 

Hotspot 3 3% 

No answer 3 3% 

Other 2 2% 

 

Tax Preparation 
We are offering a new community learning opportunity at Trinity that trains students to help 
eligible residents file their taxes for free. In Spring 2019, Professor Serena Laws and Trinfo Cafe 
launched a  pilot program to operate a Volunteer Income Tax Assistance (VITA) clinic in 
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combination with a  political science class on inequality at Trinity College.  Because of this pilot 
program, we were interested in knowing more about how Trinity campus neighbors completed 
their taxes. Accordingly, we wanted to know more about how neighborhood residents filed their 
taxes. In our sample, 43 people (38%) reported paying for a tax professional, either online or in 
person, and only 4 (4%) reported using a free tax preparation service such as VITA. This 
suggests that many people are not aware of free tax preparation services from which they would 
potentially benefit.  

Conclusion and Recommendations 

Recommendations: 
By conducting this door-to-door survey, Trinity’s goal is to be a better neighbor, to match our 
available resources with community needs when feasible, and to find ways to expand 
educational partnerships. Based on the responses here, and remembering that the biggest 
hesitation going into this project was whether it would lead to real changes, we have outlined 
some recommendations. The recommendations by the authors of this report are intended for 
the Trinity College community: administrators, faculty, staff, students, and our community 
partners.  
 
1) Trinity should conduct proactive communications with neighborhood residents, in 
both print and social media, in both English and Spanish. Many people we spoke with were 
excited to hear about the programs we discussed, and were disappointed that they had not 
heard more about them. Trinity College should invest in communicating directly with our 
neighbors to encourage engagement with community-facing programs and on-campus 
activities. The importance of Spanish-language material to reach the neighborhoods 
surrounding the college is apparent based on our sample: 45 of 114 interviews(about 40%) 
were conducted in Spanish. Trinity’s existing English-only and print-only communications 
materials are not effectively reaching residents, as only 20% had ever seen a copy of the 
College’s bi-monthly English-language Broad Street Happenings newsletter. It is also clear that 
social media and internet-based sources of communication are important, but not sufficient 
measures: only 16% of people mentioned using social media regularly to get information about 
the neighborhood. By expanding methods of  communicating Trinity’s activities  such as posting 
flyers in local businesses, mailings, and news reports, as some residents suggested -- we can 
maximize the chance of activating informal communication channels that are prevalent through 
the neighborhood.  
 
2) Continue investing in services like Trinfo Cafe & the VITA tax clinic. Our survey 
suggested that familiar challenges surrounding access to technology and high-quality internet 
connectivity remain an issue in the neighborhood. That said, the contour of need has changed 
since 2001, as more people have access to internet connectivity, just not high quality services 
and full-service technology. Additionally, we found evidence that volunteer tax preparation 
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services are also needed and currently underutilized. Trinity should continue investing in these 
programs, expand as possible, and continue to match the services with the neighborhood 
needs.  

 
3) Trinity should improve the condition of its property adjacent to the neighborhoods. 
While several neighborhood challenges belie simple solutions, such as the drug trade and 
violent crime, many of the frequently-cited challenges require mostly elbow grease to fix. Trinity 
College should increase its investment in visible efforts to improve the quality of life in the 
surrounding neighborhoods by improving and maintaining its property along the edges of 
campus. Other contributions could include investment in physical neighborhood amenities such 
as bus stops.  

 
4) Expand community-engagement partnerships with institutions that neighborhood 
residents trust. Trinity has several long-standing relationships with community partners, but we 
are also searching to expand partnerships with organizations that matter most to the 
community. Our discussions with community residents suggest that there are many 
neighborhood faith-based organizations that are visible and trusted within the community,  such 
as St. Augustine Church. Also, health centers and clinics, such as Hartford Hospital and the 
Charter Oak clinic, are well-known in the neighborhood. Expanding our community-focused 
partnerships with these organizations would allow for a more visible presence in the 
neighborhoods directly surrounding our college.  

 
5) Work towards creating an open and welcoming campus environment. It is encouraging 
that many people in our survey reported feeling comfortable on campus. However, it is clear that 
work remains to be done. One way to make the campus more welcoming to the larger 
community is to  proactively invite neighborhood residents to participate in campus events. 
Campus events designed with Hartford residents in mind, such as Halloween on Vernon, the 
Samba Fest, and the International Hip Hop Festival, for example, were very positively received 
by the neighborhood residents who knew about them. We should use and publicize these 
existing events to create a more welcoming campus environment. Moreover, existing campus 
space could be improved by including welcoming signage and other indications that areas on 
campus are available for community residents.  
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Appendix A: Interview Protocol 
 
Interview Questions for Trinity Community Resident Door-to-Door Survey 
English version 

 
Good morning/afternoon/evening. (May we speak with an adult who lives here?) Our names are 
___ and ___,  and we are interviewing people in your neighborhood to better understand the 
community and your experiences with Trinity College. Would you like to participate? It takes 
about 15-20 minutes, and if you complete the interview, you will receive $5 cash. 
 
Before we begin, this interview is completely voluntary, and you are free to stop or withdraw at 
any time. We would like your permission to record your interview. Since we will NOT use your 
real name or address or any identifiable information in our results, the risks to you are minor, 
and the benefit is that Trinity College will learn more about ways to be a better neighbor. May 
we start recording?  
 
Time Start: ___________________ Time End: ____________________ 
 
Street and Hundred Block:  _________________________ 
 
Interview Number: _________________ 
[State into the record the interview number] 
 
To start off, I’m going to ask you a few questions about where you live.  
 

1. How long have you lived at this address? (Years/Months) _________________ 
 

2. What neighborhood do you live in? ______________ 
 
2a. Which of these neighborhoods do you live in?  

Behind-the-Rocks South End 
Frog Hollow Barry Square 

 
3. [Show Laminated Card with Map] This is a map of Hartford. We are here [POINTS TO 

CURRENT ADDRESS ON THE MAP]. Please draw on this map what you consider the 
boundaries of your neighborhood. [WRITE INTERVIEW NUMBER ON THE MAP, TAKE 
PICTURE OF DRAWING WITH YOUR PHONE AND STORE WITH THE SURVEY.] 
 

4. How long have you lived in this neighborhood? (Years/Months) _____________ 
5. How long have you lived in the City of Hartford? (Years/Months) ____________ 
6. How many times have you moved in the last 3 years? __________________  
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7. Do you own or rent your house/apartment?  
OWN RENT 

 
Next, I’d like to ask you a few questions about your opinions about the neighborhood.  
 

1. What do you like most about where you live?  
2. What are the biggest challenges about where you live?  
3. [INTERVIEWER: SHOW RESIDENT CARD WITH RESPONSES]  

In general, would you say that this neighborhood has changed for the better, has 
changed for the worse, or has stayed the same in the past 2 years?  
 

 
A Changed for the better  
B Changed for the worse  
C Has stayed about the same  
D Have lived here less than 2 years  
NA NO ANSWER  
DK DK./Don’t know  

 
 

4. How do you get information about what is happening in your neighborhood?  
[If necessary, give examples such as social media, flyers, newspapers, neighbors, and 
then ask for more details]  

5. What organizations in your neighborhood do you go to for help?  
 
Next, I’d like to ask you a few questions about some neighborhood organizations.  
[Interviewer should be ready to show the binder with place photos] 
 
(1) Are you familiar with this place? [Show binder photo of Trinfo Cafe] YES NO 

If YES 
1a Have you ever been inside? YES NO 

If YES, probe for more information 
1b  What do you know about it?  
If NO 
It’s called the Trinfo.Cafe, where people can go to use computers, etc. I’ll give you more 
info about it at the end of our interview. 

 
(2) Are you familiar with this place? [Show binder photo of HMTCA] YES NO 

If YES 
1a Have you ever been inside? YES NO 

If YES, probe for more information 
1b  What do you know about it?  
If NO 
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It’s called the Hartford Magnet Trinity Academy, a 6-12 grade magnet school. It is a 
public interdistrict magnet school that is operated by the Hartford Public Schools District. 
I’ll give you more info about it at the end of our interview. 

 
(3) Are you familiar with this place? [Show binder photo of Trinity Library] YES NO 

If YES 
1a Have you ever been inside? YES NO 

If YES, probe for more information 
1b  What do you know about it?  
If NO 
It’s on Trinity Campus, and it’s called the Raether Library.  It is open to the public until 
8pm, however some services are only available to Trinity students, faculty, and staff.  I’ll 
give you more info about it at the end of our interview. 

 
(4) Are you familiar with this place? [Show binder photo of Cinestudio] YES NO 

If YES 
1a Have you ever been inside? YES NO 

If YES, probe for more information 
1b  What do you know about it?  
If NO 
It’s called Cinestudio, and it is an independent movie theater that is open to the public. 
I’ll give you more info about it at the end of our interview. 

 
(5) Are you familiar with this event? [Show binder photo of International Hip Hop Festival]YES
NO 

If YES 
1a Have you ever attended the festival? YES NO 

If YES, probe for more information 
1b  What do you know about it?  
If NO 
It’s the Trinity International Hip Hop festival, and it is an annual festival of hip hop 
performances, workshops, and panel discussions. I’ll give you more info about it at the 
end of our interview. 
 

(6) Are you familiar with this event? [Show binder photo of Samba Fest] YES NO 
If YES 
1a Have you ever attended the event? YES NO 

If YES, probe for more information 
1b  What do you know about it?  
If NO 
It’s the Trinity Samba Festival, and it is an annual festival of Samba performances. I’ll 
give you more info about it at the end of our interview. 
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(7) Are you familiar with this event? [Show photo of Halloween on Vernon] YES NO 
If YES 
1a Have you ever attended the event? YES NO 

If YES, probe for more information 
1b  What do you know about it?  
If NO 
It’s Halloween on Vernon, and it is an annual festival for neighborhood kids on Trinity’s 
campus. 

 
(8) Are you familiar with this place? [Show photo of Koeppel Ice Rink] YES NO 

If YES 
1a Have you ever been inside? YES NO 

If YES, probe for more information 
1b  What do you know about it?  
If NO 
This is the Koeppel Community Ice Rink where people can go to ice skate. 

 
(9) Are you familiar with this place? [Show photo of Trinity Campus] YES NO 

If YES 
1a Have you ever been on campus? YES NO 

If YES, probe for more information 
1b  What do you know about it?  
If NO 
This is Trinity College, a private liberal arts college with about 2,500 students.  
 

10) Have you ever seen or read Broad Street Happenings [show copy] YES NO 
11) What comes to your mind when someone mentions Trinity College?  
(12) How comfortable do you feel on Trinity College’s campus? 

 
A. Not at all comfortable 
B. Not very comfortable  
C. Neutral 
D. Somewhat comfortable 
E. Very comfortable 
NA N/A 

 
Probe based on response:  

What would make you feel more welcome? 
Can you give me an example of a time when…  
Tell me more about how you felt when… 
 

(13) What can Trinity College do better in the city of Hartford? 
Demographic Questions 
 
We’re now at the last section of questions. Let’s end with some quick questions about you - 
remember, all of these answers aren’t connected with your name or address, so no one will be 
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able to trace the responses back to you. We won’t share this information with anyone, and 
you’re free to not answer any questions that you don’t want to.  
 

1. What is your year of birth? ________________________________  
2. How many people in total, including yourself, live in your household?  _________ 
3. Do you have children under 18 living with you? YES NO 

If yes, proceed to question 4 
If no, SKIP to question 5 

4. How many children are living with you? _________________ 
      5. What daycare or school does this child/ do these children attend?  

Child 1_______________________________________ 
Child 2_______________________________________ 
Child 3_______________________________________ 
Child 4_______________________________________ 

 
6. Are you currently employed? YES NO 

If YES, continue to question 7 
If NO, skip to question 11 

7. Do you have more than one job right now? YES NO 
8. What is your main job? That is, what do you do?  
9. Roughly how many hours a week do you work at your main job? ______________  
10. Is your main job a temporary or permanent position? TEMPORARY PERMANENT  
 
IF Answered 5-8, SKIP to Question 13 
11. Are you currently looking for work? YES NO 
12. What kind of work are you looking for? __________________________________ 
13. Are you in your ideal job? If not, what is your ideal job?____________________ 
14. How do you get your taxes prepared?  

A. I pay for a tax professional, either online or in person  
B. I use a free tax preparation service 
C. I do my taxes myself 
D. I don’t file taxes 

15. What type of technology do you use at home? [Select all that apply] 
 

A. Desktop PC 
B. Laptop 
C. Android Tablet 
D. Kindle or Nook (eReader) 
E. Chromebook 
F. Smartphone 
G. None 
H. Other_________________________________ 

 
16. How do you access the Internet at home? [Select only 1] 
 

A. Broadband (through cable or phone company) 
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B. Cellular data service 
C. Hotspot (through any broadband or data provider) 
D. No Internet access 
E. Other__________________________________ 

 
17. In your own words, how do you define your race or ethnicity? _________________ 
18. If you are Hispanic/Latino, what is your ancestry or ethnic origin? _____________  

  
01 PUERTO RICAN  
02 ARGENTINE  
03 BRASILIAN  
04 COLOMBIAN  
05 CUBAN  
06 DOMINICAN  
07 SALVADORAN 
08   ECUADORIAN  
09   MEXICAN  
10   PERUVIAN  
01   OTHER ______________________  
98   NO ANSWER  
99   DK./DON’T KNOW  

  
19. What is the main language spoken in your home?  

  
01 ENGLISH  
02 SPANISH  
03 OTHER(Please specify) ________________  
NA NO ANSWER  

  
20. Do you have a second language? 
  
01 ENGLISH  
02 SPANISH  
03 OTHER(Please specify) ________________  
NA NO ANSWER  
 
 
Thank you so much for your time in completing in this survey! Here is more information about 
the programs and places we talked about. If you’re interested in hearing about the results, we’ll 
be hosting an event in the fall.  
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Preguntas de entrevista de Trinity para la encuesta de puerta a puerta de residentes  

Versión en Español     
Buenos días/ tarde/ noche. (¿Podemos hablar con un adulto que vive aquí?) Nuestros nombres 
son ___ y ___, y estamos entrevistando a personas de su vecindario para comprender mejor la 
comunidad y sus experiencias con Trinity College. ¿Te gustaría participar? Tarda entre 15 y 20 
minutos, y si completa la entrevista, recibirá $ 5 en efectivo. 

Antes de comenzar, esta entrevista es completamente voluntaria y usted puede detenerse o 
parar en cualquier momento. Nos gustaría su permiso para grabar su entrevista. Ya que NO 
usaremos su nombre o dirección real o cualquier información identificable en nuestros 
resultados, los riesgos para usted son mínimos, y el beneficio es que Trinity College aprenderá 
más sobre las maneras de ser un mejor vecino. ¿Podemos empezar a grabar??  

 

Hora de inicio: ___________________            Hora que termino: ___________________ 
Calle y numero en cien cuadras:  _________________________ 

Numero de entrevista: _________________ 

[Diga el numero de entrevista] 
Para empezar, voy a hacerte algunas preguntas sobre dónde vives..  

1. ¿Cuánto tiempo has vivido en esta dirección? (Años / Meses)________________ 

2.   ¿En qué vecindario Vives?__________________________ 

2a. ¿En cúal de estos vecindarios vives? 

Behind-the-Rocks South End 

Frog Hollow Barry Square  

3.  [Demuestra tarjeta con el mapa laminado] Este es un mapa de Hartford. Estamos aquí 
[APUNTA  

PARA LA DIRECCIÓN ACTUAL EN EL MAPA]. Dibuje en este mapa lo que considera los 
límites de su vecindario. [ESCRIBA EL NÚMERO DE LA ENTREVISTA EN EL MAPA, 
TOME LA FOTO DEL DIBUJO CON SU TELÉFONO Y GUARDE CON LA ENCUESTA.] 

4. ¿Cuánto tiempo has vivido en este vecindario? (Años / Meses)_____________ 
5. ¿Cuánto tiempo has vivido en la ciudad de Hartford? (Años / Meses)____________ 
6. ¿Cuántas veces te has mudado en los últimos 3 años?__________________  
7. ¿Eres propietario  o alquilas tu casa / apartamento??          

    PROPETARIO        ALQUILA 

A continuación, me gustaría hacerle algunas preguntas acerca de sus opiniones sobre el 
vecindario. 
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1. ¿Qué es lo que más te gusta de donde vives? 
2. ¿Cuáles son los mayores dificultades dónde vives 

3. [ENTREVISTADOR: MOSTRAR TARJETA DE RESIDENTE CON RESPUESTAS] 

En general, ¿diría que este vecindario ha cambiado para mejor, ha cambiado para peor o se ha 
mantenido igual en los últimos 2 años? 

A        Cambiado para mejor 
B        Cambiado para peor 
C        Se ha mantenido más o menos igual. 
D         Han vivido aquí menos de 2 años 
NA     No Respuesta  
DK      No se 

4. ¿Cómo obtiene información sobre lo que está sucediendo en su vecindario? (redes 
sociales, periódico, folleto) 

5. ¿Qué agencias comunitarias son importantes para ti? (Iglesias, organizaciones sin fines 
lucrativos) 

 
A continuación, me gustaría hacerle algunas preguntas acerca de algunas agencias 
communitarias. [El entrevistador debe estar listo para mostrar la carpeta con las fotos del lugar} 
(1) ¿Está familiarizado con el lugar? [Mostrar foto de la carpeta de Trinfo Cafe] SI 
NO 

En caso afirmativo 

1a ¿Alguna vez has estado dentro? SI    NO 

En caso afirmativo, explorarar más información 

1b Dime lo que sabes al respecto:  

Si la respuesta es NO 
Se llama Trinfo.Cafe, donde las personas pueden usar computadoras, etc. Le 
daré más información al respecto al final de nuestra entrevista.         

(2) ¿Está familiarizado con el lugar? [Mostrar foto de cuaderno de HMTCA] SI    NO 

En caso afirmativo 

 2a ¿Alguna vez has estado dentro? SI    NO 

En caso afirmativo, explorarar más información 

 2b Dime lo que sabes al respecto: 

Si la respuesta es NO 
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Se llama Hartford Magnet Trinity Academy, una escuela magnet de 6-12 grados. Es una 
escuela magnet pública interdistrital que es operada por el Distrito de Escuelas Públicas 
de Hartford. Le daré más información al respecto al final de nuestra entrevista. 

(3) ¿Está familiarizado con el lugar? [Mostrar foto de la carpeta de la biblioteca de la Trinidad] 
SI    NO 

En caso afirmativo 

3a ¿Alguna vez has estado dentro? SI    NO 

En caso afirmativo, explorarar más información 

 3b Dime lo que sabes al respecto: 

Si la respuesta es NO 

Está en Trinity Campus, y se llama la Biblioteca Raether. Está abierto al público hasta las 8 pm, 
sin embargo, algunos servicios solo están disponibles para estudiantes, profesores y personal 
de Trinity y CTW. Le daré más información al respecto al final de nuestra entrevista 

 

(4) ¿Está familiarizado con el lugar? [Mostrar foto de la carpeta de Cinestudio] SI    NO 

    En caso afirmativo 

4a ¿Alguna vez has estado dentro? SI    NO 

En caso afirmativo, explorarar más información 

 4b Dime lo que sabes al respecto: 

Si la respuesta es NO 

Se llama Cinestudio y es una sala de cine de arte abierta al público. Le daré más información al 
respecto al final de nuestra entrevista 

(5) ¿Está familiarizado con el evento? [Mostrar foto de la carpeta del Festival Internacional de 
Hip Hop (Baile Urbano)] SI    NO 

    En caso afirmativo 

5a ¿Alguna vez has asistido al festival? SI    NO 

En caso afirmativo, explorarar más información 

5b Dime lo que sabes al respecto: 

Si la respuesta es NO 

Es el festival internacional de hip hop de Trinity, y es un festival anual de 
presentaciones, talleres y mesas de debate de hip hop. Le daré más información al 
respecto al final de nuestra entrevista 
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(6) ¿Está familiarizado con el evento? [Mostrar foto de la carpeta de Samba Fest] SÍ NO 

En caso afirmativo 

6a ¿Alguna vez has asistido al festival? SI    NO 

En caso afirmativo, explorarar más información 

 6b Dime lo que sabes al respecto: 

Si la respuesta es NO 

Es el Trinity Samba Festival, y es un festival anual de actuación de samba. Le daré más 
información al respecto al final de nuestra entrevista 

(7) ¿Está familiarizado con este evento? [Mostrar foto de Halloween(Noche de Brujas) en 
Vernon] SI NO 

En caso afirmativo 

7a ¿Alguna vez has asistido al festival? SI    NO 

En caso afirmativo, explorarar más información 

7b Dime lo que sabes al respecto: 

Si la respuesta es NO 

Halloween en Vernon es un festival anual para los Niño en el vecindario en el campus de Trinity 

(8) ¿Está familiarizado con el lugar? [Mostrar foto de Koeppler Ice Rink] SI NO 

  En caso afirmativo 

8a ¿Alguna vez has estado dentro? SI    NO 

En caso afirmativo, explorarar más información 

 8b Dime lo que sabes al respecto: 

Si la respuesta es NO 

Esto es Koeppler Ice Rink donde gente puede patina sobre hielo. 

 

(9) ¿Está familiarizado con el lugar? [Mostrar foto de Trinity Campus] SI NO 

En caso afirmativo 

9a ¿Alguna vez has estado en el campus? SI NO 

En caso afirmativo, explorarar más información 

 9b Dime lo que sabes al respecto: 
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Si la respuesta es NO 

Esto es Trinity College, una universidad privada de artes liberales con aproximadamente 
2,500 estudiantes..  

(10) ¿Alguna vez has visto o leído una copia de Broad Street Happenings [mostrar copia]  
SI  No 

(11) Que viene a tu mente cuando alguien menciona Trinity College?   

(12) ¿Te sientes cómodo en el campus de Trinity College?      

 
A No me siento cómodo  
B No muy comodo  
C Neutra 
D Mas o meno comodo  
E Muy cómodo  
NA N / A 

Explorar mas informacion basado en la respuesta:  

¿Qué te haría sentir más bienvenido? 
¿Puedes darme un ejemplo de un momento en que .. 
Cuéntame más sobre cómo te sentiste cuando….. 

(13) ¿Qué puede hacer mejor Trinity College en la ciudad de Hartford? 

Preguntas Demograficas 

Estamos ahora en la última sección de preguntas. Terminemos con algunas preguntas rápidas 
sobre usted: recuerde que todas estas respuestas no están relacionadas con su nombre o 
dirección, y es libre de no responder a cualquier pregunta que no desee. 

 
       1.    ¿Cuál es tu año de nacimiento?________________________________  

2. ¿Cuántas personas en total, incluyendo a usted, viven en su hogar___________  
3. ¿Tiene hijos menores de 18 años viviendo con usted? SI NO 

En caso afirmativo, pase a la pregunta 4    
  Si no, pase a la pregunta 5 

4. ¿Cuántos niños viven contigo? _________________ 

5. ¿A qué guardería (day care) o escuela asiste sus niños? 

Niño1_______________________________________ 
Niño 2_______________________________________ 
Niño 3_______________________________________ 
Niño 4_______________________________________ 

6. ¿Está trabajando actualmente?  SI NO 
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    Si es SÍ, continúe a pregunta 7 

    Si la respuesta es NO, pase a la pregunta 11 

7. ¿Tienes más de un trabajo en este momento? SI NO 

8. ¿Cuál es tu trabajo principal? Es decir, ¿qué haces?  

9. ¿Aproximadamente cuántas horas a la semana trabaja en su trabajo principal? 
_________ 

10. ¿Es su trabajo principal una posición temporario o permanente?     

TEMPORARIO     PERMANENTE  

         SI contestó 5-8, PASE a la pregunta 13 

11. ¿Actualmente estás buscando trabajo?  SI  NO 
12. ¿Qué tipo de trabajo estás buscando?__________________________________ 
13. ¿Esta trabajando en su trabajo ideal? Si no, Cual es tu trabajo ideal?_____________  
14. ¿Cómo preparas tus impuestos? 

A. Yo pago por un profesional de impuestos 
B. Uso de un servicio gratuito de preparación de impuestos. 
C. Yo mismo hago mis impuestos 
D. No preparo impuestos 

 

15. ¿Qué tipo de tecnología usas en casa? [Seleccione todas las que correspondan] 
 

A. Desktop PC (computadora) 
B. Computadora portátil 
C. Android Tablet (tableta electrónica) 
D. Kindle o Nook (eReader) tipo de tableta electrónica 
E. Chromebook (tipo de computadora portátil) 
F. Smartphone (teléfono portátil) 
G. Ninguno 
H. Otros _________________________________ 

 
16.¿Cómo accedes el internet en casa? 
 

A. Broadband (a través de cable o compañía telefónica) 
B. Servicio de datos celulares 
C. Hotspot (a través de cualquier proveedor de banda ancha o de 
datos) 
D. No acceso a internet 
E. Otros __________________________________ 

 
17.En sus propias palabras, ¿cómo define su raza u origen étnico?____________________ 
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18. Si eres hispano / latino, ¿cuál es tu ascendencia u origen étnico?________________  

01 Puertorriqueño  
02 Argentino  
03 Brasileño 
04 Colombiano 
05 Cubano 
06 Dominicano 
07 Salvadoreño 
08 Ecuatoriano 
09 Mexicano 
10 Peruano 
01 Otro____________________  
98 No Respuesta  
99 DK./No lo Sabe 

19. ¿Cuál es el idioma principal que se habla en su hogar? 

01 INGLÉS  

02 ESPAÑOL  

03 Otro (por favor, especifique) ________________  
98     No Respuesta  

20. ¿Tienes un segundo idioma? 

04 INGLÉS  

05 ESPAÑOL  

06 Otro (por favor, especifique) ________________  

98   No Respuesta 

¡ Muchas gracias por su tiempo en completar esta encuesta! Aquí hay más información sobre 
los programas y lugares de los que hablamos. Si estás interesado en escuchar sobre los 
resultados, estaremos organizando un evento en otoño. 

[Al final de la entrevista, entregue al participante el incentivo en efectivo $5 y la tarjeta de 
información sobre los programas comunitarios de Trinity College, y el enlace Web para 
aprender más sobre este estudio.] 
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